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i nnual financial 1t must ba filad chevent
Fgﬂlmg,w@gg%ﬁlasl for e‘;ncif charity solicited for during ths pfev!:;seacahon?atyaa.
Name and Address of Commerciat Fundraiser; - . Name and Addrass of GCharitabla Organization:
) SANDERSON GROUP INC, #422 CF No. S’)&"&_ FELN. No. —
Nomio of commerclal fundratser o
EXCHANGE
1585 TANGLEWOOD LANE
OB HTERSY
Addrags of commarclal fundralsar ABUSEWOE; rEAN DIEGC COUNTY, INC.
ESCONDIDO, CA. 92026 o e
— : SAN DI .
ic“"m'mmm e w,m,a%%ﬁamgmm =
Flguras from {chack ona): Nationat Gampalgn ] Gallfarnia Campalgn )
MIIT-FACTTED CAMEATCN INAIUDING FORLIC .
] RECE AR &&!W@B' JULY 18 20, 04 to_ SEPT 30 ,20_04

{Data or dates must be shown)

Is the contract betwean the commercial fundralser and chorlty basad upon a faa or percentaga of ravente? Fos Cl Pamnﬁ:ga LI other O
if ottior, provida brief axplanation :

1.  REVENUE
A. Cash contilbutions A
B, Entsrtalnment salas or admission chasges B.
C. Splas from products 48
D. Advertieemant sales D.
E£. Mambership foos E.
F. Qthersourcas: (Spacify)
a : Fa,
b, Fb.
c _ Fo.
d. Fd. Ve
G. TOTAL REVENUE _ _ - . : $134.186.00 % .
: £
2. EXPENSES
A, Fons or commisslons Y e A, oy
B. Ealaras B
C. Payroli taxes C.
D. Employas banafita D.
E. Gostof marchendisa for rasale - E
F. Costof entertainment - E.
G. Poatage ‘ G.
H. Advertising 7’ : H
I Telephone ° * 1
J.  Rental of equipmoant Jdo o
K. Faclittias charga ® AN ~
L. Pammits . i .
M. Otharaxpenses: (Spocify)
a. Ma.
b. Mb.
c Me,
d. Md. %
N. TOTALEXPENSES . . H.

* = see attached
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3. Awmountto charlty {subtract Hine 2N from lins 1G) _ , . ' . * — -3
4, Less additlanal fundralsing expensas paii by charity including fga pald to commorcial mma@r {to ba complated by charlty) ) 4.
5, Lessfalr markatvalua of goods andior soyleas usad for the ovant which were pald by sponaor(s) 6.
8, Notproceads realized by et;emy fromthe eam.palgn {subtractlinos 4 and 5 from [ine 3) - ' 6
7. {3} Doas any offlcar, diracioy, patiner ar Msrd thg comimerclat fum_!rala_ar hava any afflllation with or control aver, directly or Indirsctly, the charitabla oryanization

forwhich tha commarelal funtralser has contractad to solleit?
0 Yos SNo  f*vs” comptto tho foliowing:

Name of offtcor, dimctor, patner o ownor Name and acdross of charhtabla organtzation Rolatlonshlp of officor, et
of commercia} fundralsay o ’ : ) . to charitable organtzation

e

{b) Foreach affillation Identlited In 7{a), attach copy of tha contract batwean tho commercial fundralser and the charity,

Undar penaitles of parjuy, | doclare that 1 have examined thia raport, including accempanying documonts, schadulas and m’fnmaﬁb, andto th'a best of niy &n owlgga and
ballef, it lg true, cor};ct and %pmﬂ. )

G L _Savperson ‘T’Rcsmew— b/ fos™

Printad neme Data

the charitable organkzation for verification.

Dt A FIreaT Phesipait =205

Printad name Tile . Date
Tl £ Setpisp]” Y 695
Printad nama Title Date

S, apgorsitin jo
S| i IQL/ ‘X 8'\:!0;’;3!30}1

5002 9 Nnr

GHATHDTY
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EXCAP-MMOP2004

STATEMENT OF FUNCTIONAL DISTRIBUTION

REVENUE:

TOTAL SALES:
Live Entertainment Event (Sch.I)

Cost of Sales
Prodﬁct'Cost
Permits/Licenses
Telephones
Postage
Bank Charges
Other
Campaign Payroll (Schedule II)
Operational Expenses (Sch. I1I)
Total Cost of Fund Raising Event:
Gross Profit on Sales:
USE OF FUNDS
Public Relatiorls (Sch. V)
Information Dissemination (Sch. V)
Organization Membership (Sch. VI)
General Fund
Total Use of Funds

See attached notes and schedules.
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$6,525.00
$3,625.13
$5,006.77
$0.00
$1,366.06
$945.00
$285.10
$0.00

$15,840.81

_$846232

$29,353.70
$32,615.22
$17,394.79

$133,686.00

$42,056.20

$91,629.80

$91,629.80




NOTES:

STATEMENT OF FUNCTIONAL DISTRIBUTION

More than 60% of the proceeds of this event were immediately returned to the community
by the enhancement of the sponsoring organization projects, the creation of new jobs,

the maintenance of office operations and other costs associated with operating this
campaign activity.

In addition the organization received for its sales two hundred (200) family tickets. The
organization received the total value of all of these tickets. The direct monetary value
of these ticketsis  $9,000.00 . /

This report has been prepared utilizing a Statement of Functional Distribution which is
developed in accordance with generally accepted accounting principles. Historical
arithmetical means have been utilized in computing some figures. Many of the expenses
are of a variable or semi-variable nature.

In addition to actual funds received, the charity received additional intangible benefits,
which are set forth in the agreement between the parties and accounted for in this report.
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SCHEDULE I
Live Entertainment Event:

Performers
Site/Facility
Insurance
Stagehands, Security
TOTAL:
SCHEDULE I
Campaign Payroll:
Night Telephone Representatives
Day Telephones Representatives
Clerical
Payroll Taxes
TOTAL:
SCHEDULE 1IL
Operational Expenses:
Office Supplies/Equipment
Office Rent
Ads
Utilities
Business Licenses

TQTAL:
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$4,950.00
$925.00
$650.00

$0.00

$6,525.00

$7,128.37
$3,960.20
$3,326.57

$1,425.67

$15,840.81

$3,876.89
$2,005.29
$1,470.55
$1,002.65

$106.95

$8,462.32




SCHEDULE 1V

Public Relations Expenses:

Cost of Sales

Product Cost

Permits/ Licenses

Telephone

Postage

Bank Charges

Other

Campaign Payroll
Night Phone Representatives
Day Phone Representatives
Clerical
Payroll Taxes

Operational Expenses
Office Supplies/Equipment
Office Rent
Ads
Utilities
Business Licenses

TOTAL:
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$3,625.13
$5,006.77
$0.00
$1,366.06
$945.00
$285.10

$0.00

$7,128.37
$3,960.20
$3,326.57

$1,425.67

$1,046.76
$341.43
$397.05
$270.71

$28.88

$29,353.70




SCHEDULE V

Information Dissemination Expenses:

Cost of Sales $4,027.92
Product Cost $5,563.08
Permits/ Licenses : $0.00
Telephone $1,517.84
Postage $1,050.00
Bank Charges | $316.78
Other $0.00
Campaign Payroll
Night Phone Representatives $7,920.41
Day Phone Representatives $4,400.23
Clerical $3,696.19
Payroll Taxes $1,584.08
Operational Expenses
Office Supplies/Equipment $1,163.07
Office Rent $601.59
Ads $441.16
Utilities 3300.79
Business Licenses $32.08
TOTAL: T $32,615.22
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SCHEDULE VI
Organization Membership Expenses:

Cost of Sales

Product Cost

Permits/ Licenses

Telephone

Postage

Bank Charges

Other

Campaign Payroll
Night Phone Representatives
Day Phone Representatives
Clerical
Payroll Taxes

Operational Expenses
Office Supplies/Equipment
Office Rent
Ads
Utilities
Business Licenses

TOTAL:
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$2,148.22
$2,966.97
$0.00
$809.52
$560.00
$168.95

$0.00

$4,224.22
$2,346.79
$1,971.30

$844.84

$620.30
$320.85
$235.29
$160.42

$17.11

$17,394.79



