
 

 
 

California Business & Professions Code 
Sections 22675 et seq. (California 
AB-587) Terms of Service Report 

 
July - December 2024 

 
Pinterest is a visual search and discovery platform where people find inspiration, curate ideas, 
and shop products. Pinterest does not meet the definition of “social media platform” as 
defined under CA AB-587, codified in California Business & Professions Code Sections 22675 
et seq. However, Pinterest is voluntarily submitting this Terms of Service Report to provide 
transparency to California users. We’ve made deliberate decisions to build a more positive 
place online for people to find inspiration. Hateful or harmful content does not belong on 
Pinterest, and is contrary to the positive environment we foster. From the next meal they want to 
make, to clothes they want to buy, to creative ways to update their living room decor, we help 
users discover, plan and build a life they love. 
 
This Terms of Service Report, covering July 2024 through December 2024, is Pinterest's fourth 
report. In this report, you’ll find information about our efforts to keep our platform safe and 
inspiring, such as information about our Terms of Service.  
 
Pinterest’s Terms of Service require users to abide by various guidelines and policies regarding 
content on Pinterest. These include our Community Guidelines and related policies, which 
explain what is and isn’t allowed on Pinterest, as well as our Advertising Guidelines and 
Merchant Guidelines, which explain additional policies that apply to Advertisers and Merchants 
on our platform. These Guidelines are incorporated by reference into, and form part of, our 
Terms of Service. Together, we refer to these as “Guidelines” or our “policies." We are 
transparent about how we enforce our policies. Our Enforcement site, which explains how we 
put our policies into practice, is also expressly incorporated into our Terms of Service. If users 
have questions about our Terms of Service, we encourage them to contact us via our Help 
Center which will connect them with trained support personnel. Pinterest’s Terms of Service are 
included at the end of this report. 
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Terms updates 
In the reporting period (July 1 - December 31, 2024), we made the following changes to our 
Terms: 

● Community Guidelines: 
○ In September 2024, we renamed the “Civic Participation Misinformation” section 

to “Civic Misinformation” and moved the section in its entirety under the broader 
“Misinformation” section. We also moved the “Climate Misinformation” section in 
its entirety under the broader “Misinformation” section. The “Exploitation” section 
was moved under the broader “Adult Content” section. We made formatting 
changes for consistency.  

○ In October 2024, we discovered that the formerly independent sections “Civic 
participation Misinformation” and “Climate Misinformation” were not deleted after 
they were moved under “Misinformation.” The independent sections were 
deleted. 

○ In December 2024, we updated the “Harassment and Criticism,” “Comments,” 
and “Messages” sections to include “cyberbullying.” 

● Advertising Guidelines: 
○ In October 2024, we updated the country-specific guidelines section to include 

additional information on infant formula and updated the unacceptable business 
practices section to include guidelines for Promotion Ads. We also updated the 
Contests, sweepstakes and Pinterest incentives policy in Japan to allow contests 
or sweepstakes that require people to buy a product or service, with restrictions. 
In the “Contests, sweepstakes and Pinterest incentives” section, we provided 
more guidelines on what we will not allow on the platform. We also fixed a 
formatting issue. 

○ In November 2024, we updated the country-specific guidelines section to include 
Estonia, Lithuania, and Slovenia. We also updated the unacceptable business 
practices section to provide more clarity and added information on custom 
Promotions. 

○ In December 2024, we updated the Gambling products and services guidelines 
to allow Government-sponsored lottery ads in Australia, France, Germany, Japan 
and UK, and Charity lottery ads in Australia, Canada, France, Germany and UK.  

● Merchant Guidelines: 
○ In September 2024, we updated the merchant requirements section to remove 

outdated review rules and labels. 
○ In October 2024, we updated the product requirements section to extend the time 

for which Pinterest must be provided with current and accurate product 
information. 
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Community Guidelines 
At Pinterest, we believe you can't feel inspired if you don't first feel safe. Not everything on the 
internet is inspiring, so we have rules for what’s acceptable on Pinterest and what isn’t allowed. 
Pinterest’s Community Guidelines are clear, easy to understand, and designed to support our 
mission of inspiration. These Community Guidelines, like the rest of the Terms of Service, are 
available in every language in which Pinterest offers its product features, including all Medi-Cal 
threshold languages in which the Pinterest product is made available. They govern what we do 
and don't allow on Pinterest, and all users must abide by them. Our goal is to be a positive and 
inspiring place on the internet, so our Community Guidelines may prohibit certain categories of 
content that, while legal, are not consistent with the positive nature or purpose of our platform.  

Content moderation practices and reporting process 
This section covers our reporting methods and content enforcement policies.  

Reporting mechanisms, flagged content, and evaluation 
Pinterest provides several ways to report1 content, which are conveniently located and easily 
accessible. 

Reporting 
Anyone can report content they think violates our policies using the systems below:  
 

● In-product reporting: Users can report Pinterest policy violations directly from the 
content in-product by clicking the three dots on or next to the content at issue, on both 
our website and our mobile apps. 

● Reporting forms: Pinterest offers certain territory-specific forms for reporting alleged 
violations of local or regional law, including reports of content or users from the United 
States.  

● Help Center: Users and non-users can also always contact us through the Help Center 
to report content and to ask any questions they may have. 

 
If we confirm a violation of our policies or an apparent violation of applicable law, we take 
appropriate action.  
 
In addition, Pinterest may detect content that may violate our Guidelines via proactive methods. 
The mechanisms used to detect different potential violations may vary based on the state of 
available technology and other factors such as the complexity of evaluation. We continue to 
iterate and evolve our tools and expect ongoing advancements as our teams continue working 
to maintain a positive and safe environment. 

1 CA AB-587 refers to “flagged” content (see e.g. Business and Professions Code §22677(a)(5). At Pinterest, content 
can be brought to the attention of our enforcement teams by the reporting mechanisms described here, or by internal 
discovery described below (see Types of flagged content). 
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Types of flagged content 
Pinterest becomes aware of potentially violating content in a variety of ways. The same item 
may have been flagged via multiple methods depending on the circumstances. Here are the 
definitions for each category: 

● Reported by users and non-users: As described above, anyone can report content 
they think violates our policies. 

● Identified by Pinterest employees or contractors: This category covers any content 
identified proactively by Pinterest employees or contractors, including through the use of 
hashes and other information provided by contracted third party entities.  

● Reported by civil society partners: We work with outside experts and organizations to 
inform our policies and content moderation practices. Sometimes these organizations 
may also flag potentially violating content to us for review. 

● Reported under local law: Government authorities, users, and other third parties can 
report content that they believe may be illegal in their country. We may restrict access to 
such content within the relevant country if it violates local law but does not violate our 
policies. In limited circumstances, due to the functionality of our tools, we may deactivate 
content in cases of local law violations. 

● Flagged by automated systems: Our automated tools use a combination of signals to 
identify potentially violating content. For example, our machine learning models assign 
scores to content added to our platform. Our automated tools can then use those scores 
to perform appropriate enforcement actions. Sometimes our automated systems detect 
content based on hashes that are provided to us. 

● Hybrid flags: Sometimes, actions combine elements of manual and automated 
enforcement. Hybrid flags include such actions on content identified as matching 
previously-detected violative content. 

How we action content 
We enforce our policies through automated tools, manual review and hybrid approaches that 
combine elements of both. The automated systems may use logic-based rules and machine 
learning. 
 
More about automated actions: Our automated tools use a combination of signals to identify 
and take action against content identified as potentially violating our policies. For example, our 
machine learning models assign scores to content added to our platform. Our automated tools 
can then use those scores to perform appropriate enforcement actions. 
 
More about manual actions: We manually act on content through our human review process. 
Content actioned through this process may include content identified internally, content reported 
to us by trusted third parties, and content flagged to us via our reporting flows. 
 
More about hybrid actions: Sometimes, actions combine elements of manual and automated 
enforcement. Hybrid actions include those where a team member determines that a Pin violates 
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policy, and automated systems help expand that decision to enforce against machine-identified 
matching Pins. 

Appeals 
Affected users can appeal our deactivation decisions. Appeals are how users affected by 
content moderation actions can tell us if they think we made an enforcement error. Appeals can 
be submitted in-product via our Reports and Violations Center, by clicking the one-click appeal 
link in an enforcement notice email that we send out, or via the Help Center, which is always 
available. Appeals availability may vary for some product features or in some localities; in 
addition, some users may have additional appeal options or redress mechanisms under their 
local law. Once an appeal has been reviewed, we communicate the outcome of the appeal to 
the affected user in the Reports and Violations Center and/or via email. In some cases, multiple 
appeals may be filed for a single Pin or other piece of content.  
 
Appeals results 
We review appeal requests and update our enforcement decisions if we determine that we 
made a mistake, or in some cases to give people another chance to abide by our policies. 

Enforcement actions 

When we become aware of a violation of our Guidelines, we take appropriate action to keep our 
users and the community safe. That action may consist of: 
 

● Deactivation: When we deactivate content, that content is no longer available to anyone 
on the platform. Deactivation may also be referred to as “removal.” 

● Limiting distribution: When we limit the distribution of content, that content will 
continue to be accessible to the user who posted it, but it won’t be distributed through 
recommendation or discovery surfaces such as Pinterest search results or home feed. 

● Blocked in territory: We may restrict access to content within the relevant territory if it 
violates regional law but does not violate our policies.  

 
We determine whether content should be removed or limited in distribution based on a number 
of factors, including case-by-case context. Depending on the context, we may allow content to 
remain on Pinterest but limit its distribution so that people don’t come across it accidentally. For 
example, we may limit distribution of content where the context is acceptable (such as some 
graphic images used for condemnation or education). 
 
Any content, regardless of privacy settings, may be deactivated for violating our policies.  

Pin moderation 
Every day, millions of people all over the world come to Pinterest to create, discover and save 
new ideas that are shared in Pins. To understand how we approach content moderation, it’s 
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helpful to differentiate between two types of Pins: organic Pins and ads. Our Community 
Guidelines apply to both. 
 
Organic Pins include all Pins created and saved on Pinterest that are not promoted as ads. This 
includes product Pins that are not being promoted as ads. On top of our Community Guidelines, 
we have additional requirements for merchants and product Pins — for instance, we require that 
the Pin image and description must accurately represent the product.  

Board moderation 
When users find Pins they like or want to come back to, they can save them to boards that 
they’ve created. Over time, our users have created billions of boards. Boards are subject to the 
same policies as other content, and when we become aware of a comment that violates our 
Guidelines, we deactivate or limit the distribution of the board. 

Account moderation 

Think of “accounts” on Pinterest as “profiles” or, most often, individual users. If someone saves 
Pins and creates boards, that content becomes associated with their account – be it an 
individual user account or an account for a business, advertiser or merchant. Boards and Pins 
can be private, shared with a limited number of other accounts, or visible to the public. 

Actioned on account level due to specific content violations 
It is Pinterest policy to take the most tailored action appropriate when enforcing our policies 
regarding content and use of our service; when appropriate, we sometimes take action at the 
account level due to violations at the content level.  

Message moderation 

Because all of our Community Guidelines apply to messages sent between Pinners, participants 
in a message thread can report a message for violating our Guidelines. When a message is 
found to violate our Community Guidelines, we take action on the account that sent the 
message, rather than taking action on the message itself.  

Comment moderation 

Comments are subject to the same policies as other content. As with Pins, when we become 
aware of a comment that violates our Guidelines, we deactivate or limit the distribution of the 
comment. Comments on Pins can be text, images, or a combination of both.  
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Conclusion 
Our highest priority is keeping our users, employees, and partners safe. We continue to invest 
heavily in measures to take action on violative content, but our work is never done. The ongoing 
improvement of our Guidelines, reporting capabilities and enforcement mechanisms is an 
ongoing priority to make sure Pinterest continues to be a safer and more positive place for 
everyone.  
 

Appendix 

Pinterest's Terms of Service 
● Terms of Service 
● Community Guidelines 
● Advertising Guidelines 
● Merchant Guidelines 
● Enforcement 

 

7 

https://policy.pinterest.com/terms-of-service
https://policy.pinterest.com/community-guidelines
https://policy.pinterest.com/advertising-guidelines
https://policy.pinterest.com/merchant-guidelines
https://policy.pinterest.com/enforcement





































































	California Business & Professions Code Sections 22675 et seq. (California AB-587) Terms of Service Report 
	Terms updates 
	Community Guidelines 
	Content moderation practices and reporting process 
	Reporting mechanisms, flagged content, and evaluation 
	Reporting 
	Types of flagged content 

	How we action content 
	Appeals 

	Enforcement actions 
	Pin moderation 
	Board moderation 
	Account moderation 
	Message moderation 

	Comment moderation 

	 
	Conclusion 
	Appendix 
	Pinterest's Terms of Service 



