
The People’s Closing Argument



False Advertising Elements - Bus. & Prof. Code § 17500

People’s Closing Argument

_____ Intent to Perform Services_____

_____ Public Dissemination of Advertisements_____

_____ Containing Untrue or Misleading Statements_____

_____ Knowledge Statements Are False/Misleading_____
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HBI’s Intent to Perform Services

People’s Closing Argument 

7/2/26 Tr. 79:17-20 (Godsey)

7/2/26 Tr. 67:10-13 (Godsey)

7/2/26 Tr. 21:25 – 22:2 (Godsey)
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HBI’s Intent to Perform Services

People’s Closing Argument

Ex. 20051
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RO’s Intent to Perform Services

People’s Closing Argument 

7/29/26 Tr. 123:28-124:6 (Keirns)

Ex. 30220
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False Advertising Elements - Bus. & Prof. Code § 17500

People’s Closing Argument

Intent to Perform Services

_____ Public Dissemination of Advertisements_____

_____ Containing Untrue or Misleading Statements_____ 

_____ Knowledge Statements Are False/Misleading_____ 
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HBI’s Public Dissemination of Advertisements 
  1. HBI’s APRN Website

People’s Closing Argument 

Ex. 26

7/16/26 Tr. 78:16-21 (Muñoz)
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HBI’s Public Dissemination of Advertisements
  2. HBI’s Website

People’s Closing Argument 

Ex. 28

7/2/26 Tr. 28:19-29:11 (Godsey)
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HBI’s Public Dissemination of Advertisements 
  3. Hotline and Chat

People’s Closing Argument 

Ex. 20045

7/16/26 Tr. 51:14-19 (Muñoz)
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HBI’s Public Dissemination of Advertisements
  3. Hotline and Chat

People’s Closing Argument 

Ex. 19 at p. 10
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HBI’s Public Dissemination of Advertisements
  4. Consent Forms

People’s Closing Argument 

7/15/26 Tr. 60:14-22 (Brown)

7/6/26 Tr. 78:13-18 (Swire-Thompson)
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HBI’s Public Dissemination of Advertisements
  5. Media Appearances

People’s Closing Argument 

Ex. 15 at p. 15

Ex. 15 at p. 16
Ex. 19 at p. 14
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HBI’s Public Dissemination of Advertisements
  6. APR Provider Kit

People’s Closing Argument

Ex. 21

7/2/26 Tr. 66:7-15 (Godsey)
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RO’s Public Dissemination of Advertisements
  1. APR Webpage on RO Website

People’s Closing Argument 

Ex. 29 14



RO’s Public Dissemination of Advertisements
  1. APR Webpage on RO Website

People’s Closing Argument 

Ex. 29

7/22/26 Tr. 27:19-27 (Hecke)
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RO’s Public Dissemination of Advertisements
  2. Consent Forms

People’s Closing Argument

Ex. 31

7/29/26 Tr. 95:8-14 (Keirns)
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Defendants’ Counterarguments Fail

People’s Closing Argument 

Law School Admission Council, Inc. v. State of Cal. (2014) 222 Cal.App.4th 1265, 1290:  
“Citing United States Supreme Court and Ninth Circuit Court of Appeals decisions, our 
Supreme Court has explained that ‘the term “commercial” embraces all phases of 
commercial activity, and need not be undertaken or motivated for profit.’”  
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First Resort, Inc. v. Herrera (9th Cir. 2017) 860 F.3d 1263, 1274:  “Because the Ordinance 
regulates advertising designed to attract a patient base in a competitive marketplace for 
commercially valuable services, we hold that the Ordinance regulates ‘classic examples of 
commercial speech.’”

Mayday Health v. Rhoden (D.S.D. July 17, 2026) 2026 WL 2070966, at *11:  “Similarly, 
Defendants have not established that Mayday’s advertisements are directly related to its 
ability to fundraise and thus operate.”



Defendants’ Counterarguments Fail

People’s Closing Argument 

7/2/26 Tr. 122:2-7 (Godsey)

Ex. 20095
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Defendants’ Counterarguments Fail

People’s Closing Argument

Ex. 20013 at pp. 1, 7
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Defendants’ Counterarguments Fail

People’s Closing Argument

Ex. 20070 at pp. 1, 7
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Defendants’ Counterarguments Fail

People’s Closing Argument

7/30/26 Tr. 49:9-24 (Keirns)

Ex. 20017 at pp. 1-2
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False Advertising Elements - Bus. & Prof. Code § 17500

People’s Closing Argument

Intent to Perform Services

Public Dissemination of Advertisements

_____ Containing Untrue or Misleading Statements_____ 

_____ Knowledge Statements Are False/Misleading_____ 
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People’s Retained Experts 

People’s Closing Argument 

Dr. Glidden
• Prof., Epidemiology & Biostatistics, 

UCSF (Ex. 20085)
• Research Focus on Clinical Trial 

Designs for Novel PrEP Products (Ex. 
20085)

• Author or Co-Author of 350+ Peer-
Reviewed Publications (Ex. 20085)

• Member of Clinical Guidelines 
Panels for HIV Treatment and 
COVID-19 Treatment (6/30/26 Tr. 
84:18-85:6 (Glidden); Ex. 20085)

Dr. Swire-Thompson
• Asst. Prof., Depts. of Pol. Sci. & 

Psych., Northeastern Univ. (Ex. 
20086)

• Research Focus on Correcting 
Cancer Misinformation (Ex. 20086)

• Author or Co-Author of 47 
Publications (Ex. 20086)

• Runs the Psychology of 
Misinformation Lab (7/6/26 Tr. 
37:4-10 (Swire-Thompson))
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People’s Retained Experts

Dr. Creinin

People’s Closing Argument 

Dr. Creinin

• Distinguished Prof., U.C. Davis, Dept. of Obstetrics & Gynecology (Ex. 20084)
• Author or Co-Author on 291 Peer-Reviewed Publications (Ex. 20084)
• Research Focus on Abortion, Contraception, Miscarriage, and Related Issues 

(6/24/26 Tr. 59:23-25 (Creinin))
• Lead Investigator in 30+ Clinical Trials, Including Trials for Drug Approval 

(6/24/26 Tr. 60:2-5 (Creinin))
• “World Expert on Mifepristone and on Medication Abortion in General” (7/9/26 

Tr. 56:24-25 (Kraus))
• Only Investigator to Attempt Randomized-Controlled Trial on APR (6/24/26 Tr. 

71:22-24 (Creinin))
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Defendants’ Retained Experts

People’s Closing Argument 

Dr. Kraus

• Never Conducted an RCT (7/10/26 Tr. 
45:8-19 (Kraus))

• Never Conducted Any Interventional 
Clinical Trial (7/10/26 Tr. 46:2-4 
(Kraus))

• Never Treated Patients with APR
• Never Conducted Studies on APR, 

Mifepristone, Misoprostol, DMPA 
(7/10/26 Tr. 46:5-20 (Kraus))

• Only Four Years Out of Fellowship 
(7/10/26 Tr. 32:25 (Kraus))

Dr. New

• Never Participated in Any Study to Test 
Efficacy or Safety of Medical 
Treatments (7/14/26 Tr. 69:17-70:18 
(New))

• Never Conducted Studies on APR or 
Mifepristone (7/14/26 Tr. 70:19-71:3 
(New))

• PhD in Political Science (7/14/26 Tr. 
67:5-7 (New))

25



Defendants’ Retained Experts

People’s Closing Argument 

Dr. Muñoz

• Prof. of Marketing, Univ. of Dallas 
(7/16/26 Tr. 18:13-15 (Muñoz))

• PhD in International Business, 
Marketing (7/16/26 Tr. 17:4-9 
(Muñoz))

• Assumed Defendants’ Statements 
Were True to Form Her Opinion 
(7/16/26 Tr. 44:15-21 (Muñoz))

Dr. Valley

• Subspecialty in Urogynecology 
(Valley Dep. 13:21-25)

• No expertise in drug affinity 
pharmacokinetics (Valley Dep. 
92:13-19)

• Contacted Dr. Delgado—a 
“friend”—to obtain underlying 
data from 2018 Report to “tease 
out” results (Valley Dep. 111:7-14, 
112:7-21)
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Defendants’ Non-Retained Experts

People’s Closing Argument 

Dr. Boles
• Never Conducted 

Studies on APR, 
Mifepristone, 
Progesterone (Boles 
Dep. 34:8-35:1)

• Based Opinions on 
Anecdotes (E.g., Boles 
Dep. 41:23-44:21, 
76:10-24)

• Testimony Inconsistent 
with Other Witnesses 
(E.g., Boles Dep. 
114:23-115:5, 127:24-
128:4)

Dr. Davenport
• Never Conducted RCT 

(7/8/26 Tr. 79:11-13 
(Davenport))

• Never Conducted 
Independent Research 
on Mifepristone 
(7/8/26 Tr. 82:20-22 
(Davenport))

• Testimony Inconsistent 
with Other Witnesses 
(E.g., 7/8/26 Tr. 90:18-
22 (Davenport))

Ms. Keirns
• Advertised RO’s APR 

Success Rates Despite 
Claiming to Know that 
RO Data Was Wrong 
(7/30/26 Tr. 50:5-16 
(Keirns))

• Signed IRS Form Under 
Penalty of Perjury 
Despite Incorrect 
Information (7/29/26 
Tr. 78:22-79:27 
(Keirns))
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Defendants’ Non-Retained Experts

People’s Closing Argument 

Dr. Delgado
• Knew About Methodology and IRB Issues Before Publishing 2018 Report (Ex. 

20002; 7/21/26 Tr. 87:24-88:10 (Delgado))
• Did Not Disclose IRB Issues in Republished Report (Exs. 5, 33; 7/21/26 Tr. 30:28-

31:3 (Delgado))
• Claimed to Be UCSD Volunteer Faculty for Six Years Despite No Students 

(7/21/26 Tr. 90:1-14 (Delgado))
• Inconsistent Testimony About Knowledge of ER Visits for APR Patients (7/21/26 

Tr. 9:21-10:25 (Delgado))
• Inconsistent Testimony About Timing for Analysis of Data (7/21/26 Tr. 11:2-16, 

15:22-18:21 (Delgado))
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Defendants’ Untrue/Misleading Statements
  1. Effectiveness Statement

People’s Closing Argument 

Ex. 26 at p. 2

Ex. 26 at p. 5

Ex. 29

Ex. 26 at p. 12
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Defendants’ Untrue/Misleading Statements
  1. Effectiveness Statement

People’s Closing Argument 

7/14/26 Tr. 88:8-11 (New)

7/14/26 Tr. 89:21-23 (New)

7/14/26 Tr. 104:14-18 (New)

7/14/26 Tr. 109:4-8 (New)
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Defendants’ Untrue/Misleading Statements
  1. Effectiveness Statement

People’s Closing Argument 

7/8/26 Tr. 81:7-20 (Davenport)

7/21/26 Tr. 24:1-5 (Delgado)

7/20/26 Tr. 166:21-167:2 (Delgado)

7/8/26 Tr. 83:22-24 (Davenport)
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Defendants’ Untrue/Misleading Statements
  1. Effectiveness Statement

People’s Closing Argument 

7/10/26 Tr. 53:19-21 (Kraus)

7/10/26 Tr. 85:2-11 (Kraus)

7/10/26 Tr. 52:14-25 (Kraus)
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Defendants’ Untrue/Misleading Statements
  1. Effectiveness Statement

People’s Closing Argument 

In re Zoloft (Sertraline Hydrochloride) Prods. Liability Litig. (3d Cir. 2017) 858 F.3d 787, 796:  
“To ensure that the Bradford Hill/weight of the evidence criteria ‘is truly a methodology, rather 
than a mere conclusion-oriented selection process ... there must be a scientific method of 
weighting that is used and explained.’”
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In re Mirena lUS Levonorgestrel-Related Prods. Liability Litig. (No. II) (S.D.N.Y. 2018) 341 
F.Supp.3d 213, 247:  “[I]t is imperative that experts who apply multi-criteria methodologies such 
as Bradford Hill . . . rigorously explain how they have weighted the criteria. Otherwise, such 
methodologies are virtually standardless and their applications to a particular problem can 
prove unacceptably manipulable. Rather than advancing the search for truth, these flexible 
methodologies may serve as vehicles to support a desired conclusion.”

Davis v. Lockheed Martin Corp. (11th Cir. 2026) 183 F.4th 1327, 1335-36:  “[A] district court 
may conclude that an expert is unreliable because he failed to evaluate all Bradford Hill factors 
with sufficient depth . . . [W]e have upheld a district court's exclusion of experts who failed ‘to 
provide more than a hasty discussion of the Bradford Hill factors,’ who ‘addressed only three 
of the nine factors in a few brief sentences,’ or who offered a ‘cursory and superficial’ analysis 
in the form of ‘a sentence or two’ per factor.”



Defendants’ Untrue/Misleading Statements
  1. Effectiveness Statement

People’s Closing Argument 

7/14/26 Tr. 122:5-17 (New)

7/15/26 Tr. 46:10-13 (New)

7/8/26 Tr. 37:17-24 (Davenport)

7/10/26 Tr. 58:2-10 (Kraus)
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Defendants’ Untrue/Misleading Statements
  2. Success Rate Statement

People’s Closing Argument 

Ex. 26 at pp. 5-6

Ex. 26 at p. 12

Ex. 29 at p. 2
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Defendants’ Untrue/Misleading Statements
  2. Success Rate Statement

People’s Closing Argument 

7/14/26 Tr. 109:10-12 (New)

7/14/26 Tr. 110:3-7 (New)

7/9/26 Tr. 118:16-24 (Kraus)

Ex. 33
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Defendants’ Untrue/Misleading Statements
  3. Reversal Statement

People’s Closing Argument 

Ex. 26 at p. 5

Ex. 29 at p. 1
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Defendants’ Untrue/Misleading Statements
  3. Reversal Statement

People’s Closing Argument 

7/6/26 Tr. 52:7-15 (Swire-Thompson)

7/27/26 Tr. 40:16-24 (Anderson)
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Defendants’ Untrue/Misleading Statements
  4. Timing Statement

People’s Closing Argument 

Ex. 29 at p. 2

Ex. 26 at p. 9

Ex. 20090 at p. 14
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Defendants’ Untrue/Misleading Statements
  4. Timing Statement

People’s Closing Argument 

7/9/26 Tr. 83:15-84:1 (Kraus)

7/20/26 Tr. 188:16-27 (Delgado)
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Defendants’ Untrue/Misleading Statements
  5. Side Effects Statement

People’s Closing Argument 

Ex. 29 at p. 21

Ex. 31
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Defendants’ Untrue/Misleading Statements
  5. Side Effects Statement

People’s Closing Argument 

7/14/26 Tr. 118:23-119:4 (New)

7/10/26 Tr. 125:25-126:6 (Kraus)

7/20/26 Tr. 124:12-17 (Delgado)
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HBI’s Untrue/Misleading Statements
  6. Thousands of Lives Statement 

People’s Closing Argument 

Ex. 28
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HBI’s Untrue/Misleading Statements
  6. Thousands of Lives Statement 

People’s Closing Argument 

7/14/26 Tr. 79:25-80:5 (New)

7/15/26 Tr. 128:4-15 (Brown)
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HBI’s Untrue/Misleading Statements
  6. Thousands of Lives Statement 

People’s Closing Argument 

Ex. 30191

45



HBI’s Untrue/Misleading Statements
  7. Misoprostol/Methotrexate Statement

People’s Closing Argument 

Ex. 20090 at pp. 16, 19
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HBI’s Untrue/Misleading Statements
 7. Misoprostol/Methotrexate Statement

People’s Closing Argument 

7/20/26 Tr. 162:17-23 (Delgado)

7/20/26 Tr. 163:14-20 (Delgado)
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HBI’s Untrue/Misleading Statements
  8. Birth Defects Statement

People’s Closing Argument 

Ex. 26 at p. 20

Ex. 20090 at p. 16
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HBI’s Untrue/Misleading Statements
  8. Birth Defects Statement

People’s Closing Argument 

7/10/26 Tr. 66:24-67:4 (Kraus)

7/10/26 Tr. 67:22-68:3 (Kraus)

49



False Advertising Elements - Bus. & Prof. Code § 17500

People’s Closing Argument

Intent to Perform Services

Public Dissemination of Advertisements

Containing Untrue or Misleading Statements

_____ Knowledge Statements Are False/Misleading_____ 
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HBI’s Knowledge

People’s Closing Argument 

Ex. 20027 at p. 3

Ex. 20040 at p. 2
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HBI’s Knowledge

People’s Closing Argument 

Ex. 20033 at p. 2

Ex. 20088
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HBI’s Knowledge

People’s Closing Argument 

Ex. 20029
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RO’s Knowledge

People’s Closing Argument 

7/7/26 Tr. 83:2-5 (Davenport)

7/7/26 Tr. 95:14-17 (Davenport)

7/23/26 Tr. 50:21-27 (Hill)

7/7/26 Tr. 61:19-62:7 (Davenport)
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RO’s Knowledge

People’s Closing Argument 

Ex. 20042

7/29/26 Tr. 83:25-84:6 (Keirns)
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False Advertising Elements - Bus. & Prof. Code § 17500

People’s Closing Argument

Intent to Perform Services

Public Dissemination of Advertisements

Containing Untrue or Misleading Statements

Knowledge Statements Are False/Misleading

56



Defendants’ Meritless Affirmative Defenses

People’s Closing Argument 

_____ Viewpoint Discrimination_____

_____ Free Exercise_____

_____ Reproductive Privacy Act_____
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Viewpoint Discrimination

R.A.V. v. City of St. Paul (1992) 505 U.S. 377, 388:  “[A] State may choose to regulate price 
advertising in one industry but not in others, because the risk of fraud (one of the 
characteristics of commercial speech that justifies depriving it of full First Amendment 
protection . . .) is in its view greater there.”

People’s Closing Argument

58

First Resort Inc. v. Herrera (9th Cir. 2017) 860 F.3d 1263, 1278:  “Put differently, it may be 
true that LSPCs engage in false or misleading advertising concerning their services because 
they hold anti-abortion views. However, the Ordinance does not regulate LSPCs based on 
any such anti-abortion views. Instead, the Ordinance regulates these entities because of 
the threat to women's health posed by their false or misleading advertising.”

Ragland v. U.S. Bank Nat. Assn. (2012) 209 Cal.App.4th 182, 193-94:  “‘[T]he taking of 
judicial notice of the official acts of a governmental entity does not in and of itself require 
acceptance of the truth of factual matters which might be deduced therefrom, since in 
many instances what is being noticed, and thereby established, is no more than the 
existence of such acts and not, without supporting evidence, what might factually be 
associated with or flow therefrom.’”



Defendants’ Meritless Affirmative Defenses

People’s Closing Argument 

Viewpoint Discrimination

_____ Free Exercise_____

_____ Reproductive Privacy Act_____
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Free Exercise

Waln v. Dysart Sch. Dist. (9th Cir. 2022) 54 F.4th 1152, 1159:  
“Here, the critical point is that, as alleged in the complaint, 
the District permitted secular conduct that contravened the 
legitimate government interests underlying the policy to the 
same degree that Plaintiff's attire would have done.” 

People’s Closing Argument
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Defendants’ Meritless Affirmative Defenses

People’s Closing Argument 

Viewpoint Discrimination

Free Exercise

_____ Reproductive Privacy Act_____
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Reproductive Privacy Act

“A person who aids or assists a pregnant person in exercising their rights under this 
article shall not be subject to civil or criminal liability or penalty, or otherwise be 
deprived of their rights, based solely on their actions to aid or assist a pregnant 
person in exercising their rights under this article with the pregnant person’s 
voluntary consent.”  (Health & Saf. Code, § 123467, subd. (b).)

People’s Closing Argument

7/6/26 Tr. 86:8-19 (Swire-Thompson) 7/6/26 Tr. 86:23-87:7 (Swire-Thompson)
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Defendants’ Meritless Affirmative Defenses

People’s Closing Argument 

Viewpoint Discrimination

Free Exercise

Reproductive Privacy Act
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Maximum Penalties Are Necessary

People v. Bestline Prods., Inc. (1976) 61 Cal.App.3d 879, 924:  Civil penalties under 
the UCL and FAL are “necessary to deter fraudulent business practices.”

People’s Closing Argument

64

People ex rel. Harris v. Sarpas (2014) 225 Cal.App.4th 1539, 1566-67:  
“[W]hat constitutes a violation of the UCL or the FAL depends on the 
circumstances of the case, including the type of violations, the number of 
victims, and the repetition of the conduct constituting the violation . . . 
[I]ndividualized proof of each and every UCL and FAL violation is not 
required”—the People need only offer evidence supporting a “reasonable 
inference” of the number of violations. 

Relevant Factors:  (1) nature and seriousness of the misconduct, (2) number of 
violations, (3) persistence of misconduct, (4) length of time over which 
misconduct occurred, (5) willfulness of misconduct, (6) Defendants’ assets, 
liabilities, and net worth



Penalties - HBI

People’s Closing Argument 

• 1,836 Californians saw HBI’s website 
• Ex. 20104A; 7/15/26 Tr. 113:5-8 (Brown); 7/2/26 Tr. 122:8-18 (Godsey)

• 1,836 Californians called HBI’s hotline 
• Ex. 20104A; 7/15/26 Tr. 113:5-8 (Brown)

• 1,369 Californians started APR 
• Ex. 30184; 7/15/26 Tr. 113:9-14 (Brown); 7/28/26 Tr. 75:12-25 (Brown)

• 29 “Pregnancy Help Centers” in California that provide APR 
• 7/2/26 Tr. 17:3-5, 65:22-24, 66:7-15 (Godsey)

• 42 medical providers in California who provide APR 
• 7/2/26 Tr. 17:9-24, 65:22-24, 66:7-15 (Godsey)

• 20 “Pregnancy Help Centers” in California that provide APR-related care 
• 7/2/26 Tr. 18:11-18, 65:22-24, 66:7-15 (Godsey)
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Number of Violations



Penalties - HBI

People’s Closing Argument 

People. v. Johnson & Johnson (2022) 77 Cal.App.5th 295, 357:  Penalizing 
communications “for the purpose of marketing and/or providing information” 
about products that “misrepresented the safety and risks associated with” those 
products.

 

7/6/26 Tr. 86:23-87:7 (Swire-Thompson)
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Nature and Seriousness of Misconduct



Penalties - HBI

People’s Closing Argument 

• Began using APR Misrepresentations no later than October 2018
• Ex. 20010 at p. 1; Ex. 20012 at p. 1

• AMA v. Stenehjem preliminary injunction issued in 2019
• 7/2/26 Tr. 26:22-27:9 (Godsey); 7/27/26 Tr. 111:17-113:1, 113:19-114:16, 115:6-116:7 

(Brown); 7/21/26 Tr. 50:24-51:21 (Delgado)
• Planned Parenthood v. Slatery and All-Options, Inc. v. Atty. Gen. of Ind. preliminary 

injunctions issued in 2020 
• 7/2/26 Tr. 26:22-27:9 (Godsey); 7/27/26 Tr. 111:17-113:1, 113:19-114:16, 115:6-116:7 

(Brown); 7/21/26 Tr. 50:24-51:21 (Delgado)
• Internal communications reveal that HBI knew current research was inadequate

•  Ex. 20027 at p. 3; Ex. 20034 at p. 1; Ex. 20040 at p. 2; Ex. 20039 at p. 1
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Length of Time, Persistence, Willfulness



Penalties - HBI

• 2017 Annual Revenue: $4,708,494
• Ex. 20013 at p. 1

• 2023 Annual Revenue: $10,189,675
• Ex. 20070 at p. 1

• 2019 to 2023 Total Revenue: $42,668,879
• Exs. 20056, 20070, 20102

• 2023 Net Assets: $1,926,204
• Ex. 20070

People’s Closing Argument 

68

Assets and Liabilities



Penalties - RO

People’s Closing Argument 

• 66 Californians received APR treatment from RO
• Exs. 29, 21, 30173

• Reasonable to infer the patients were exposed to APR misrepresentations on 
RO’s website and in its consent forms

• 7/22/26 Tr. 27:19-27 (Hecke)
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Number of Violations - 132



Penalties - RO

People’s Closing Argument 

People. v. Johnson & Johnson (2022) 77 Cal.App.5th 295, 357:  Penalizing 
communications “for the purpose of marketing and/or providing information” 
about products that “misrepresented the safety and risks associated with” those 
products.

 

7/6/26 Tr. 86:23-87:7 (Swire-Thompson)
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Nature and Seriousness of Misconduct



Penalties - RO

People’s Closing Argument 

• Began using APR Misrepresentations in 2016
• 7/22/26 Tr. 86:14-22 (Hecke)

• Dr. Davenport is a co-author on the 2018 Delgado Report
• Ex. 33; 7/21/26 Tr. 40:20-25 (Delgado)

• Dr. Davenport is aware of the safety concerns raised by the Creinin 2020 
Study
• 7/7/26 Tr. 95:5-17 (Davenport)

• RO has not changed its representations despite this knowledge
• 7/29/26 Tr. 102:13-16 (Keirns)

 

71

Length of Time, Persistence, Willfulness



Penalties - RO

• 2019 to 2024 Total Revenue: $22,126,716
• Exs. 20063, 20083, 30207, 30208, 30209, 30210

• 2024 Net Assets: $1,187,087
• Ex. 20083

People’s Closing Argument 

72

Assets and Liabilities



Permanent Injunctions Are Necessary

In re Tobacco II Cases (2009) 46 Cal.4th 298, 320:  “The 
purpose of [injunctive] relief . . . is to protect California’s 
consumers against unfair business practices by stopping such 
practices in their tracks.”

People’s Closing Argument 

73

Phipps v. Saddleback Valley Unified Sch. Dist. (1988) 204 
Cal.App.3d 1110, 1118-19:  Injunctive relief is appropriate 
where defendant “held fast” to misconduct.
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